
Assurant works with the companies that make, sell or finance major consumer purchases. 

Assurant is a leading provider of housing and lifestyle solutions. We help our global clients protect & support the 
major purchases consumers make … like their homes, cars, appliances and phones … in new and different ways.
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We help our clients connect and protect over 300 million consumers around the world.

The brands people trust ... trust Assurant.

Mobile carriers and multi-service operators

Financial institutions

Retailers

Original equipment manufacturers

Vehicle dealers and service contract administrators

Funeral service providers

Property management companies

... and more.

35 million mortgage 
loans tracked

46 million mobile 
devices connected & 
protected

2 million rental units 
protected

600,000 homeowners 
protected from losses 
due to flood damage

17 million tools plus 
9 million pieces of 
jewelry & furniture 
protected

48 million motor 
vehicles running 
smoothly

64 million travelers 
and credit card 
holders supported 
with added member 
benefits

80 million 
appliances & 
electronics humming

11 million customers 
with financial products 
covered with credit 
protection

1.9 million families 
prepared for the 
expenses of end-of-
life arrangements

We keep impressive company.
9 out of the top 20 best global 
brands choose Assurant.*

*2018 Best Global Brands; Interbrand

All figures are as of December 31, 2018
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The Assurant Advantage: With consumer expectations 
at an all time high, people no longer just compare you to your direct 
competitors, but to the best customer experiences out there.

SEE FURTHER ... Get deep expertise and more meaningful 
insights from a company that knows risk management, understands 
your business and has a long history with customers like yours.

ADAPT AS YOU GO ... Our flexible capabilities 
are unsurpassed, from research and product development 
to sales support and analysis. Our ability to influence your 
program every step of the way helps ensure success.  

How we’re different.

Assurant cares.
We believe in giving back, and actively support the 
communities where we live & work.

Our unwavering purpose.
We protect what matters most.

Our uncompromising values.
Common sense, common decency, uncommon thinking 
and uncommon results guide the way we support our 
customers and work with each other.

At locations worldwide, employee volunteers step up to help the 
communities where they live and work. Our Assurant 5K to benefit 
United Way of Miami-Dade has raised nearly $450,000 since 2016.

GET THERE FIRST ... We have a reputation for bringing 
unmatched insight to the marketplace, helping to uncover untapped 
opportunities to create a competitive edge for your business.

Strong financial position.
Fortune 500 with $8.7 billion in revenue and $41 billion 
in assets and $473 million in corporate capital.

Industry leaders.
#1 or #2 in most of our business lines.*

Strong market position.
One of the largest companies in the world, traded on the 
NYSE, listed on the Fortune 500 and on the S&P 500 index.

Innovations that get results.
A well-earned reputation for delivering  
market-first solutions.

We stand strong but we never stand still.
We continuously invest in our capabilities, clients  
and consumer research.

We configure solutions tailored to the need.
Fewer third parties mean greater control & speed to market.

A world of experience enables us to tackle local challenges 
– whatever and wherever they may be.

@assurant

LinkedIn

Contact us to hear 
more about Assurant’s 
transformative solutions.

www.assurant.com

21 countries across North America, 
Latin America, Europe and Asia-Pacific.

125 years of expertise.

Over 14,000 expert employees.

All figures are as of December 31, 2018.
*Market positions based on comparing management data with market data as of December 31, 2018.


